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    Author and Corporate Trainer Jane Cleland
“BUSINESS WRITING  FOR RESULTS” TO BE FOCUS OF ONE-DAY WORKSHOP ON AT WESTPORT WRITERS’ WORKSHOP OCT 1
 [Westport, Conn., Sept. 15, 2010] The Westport Writers’ Workshop will offer day-long workshop on business writing on Friday, Oct 1.  Targeted to professionals  who need to sharpen their writing skills to be more effective in a business environment, Business Writing for Results: Crafting Clear, Concise, and Persuasive Communications is a six-hour intensive workshop that will teach essential writing and editing skills for business communications, including reports, presentations, emails, web content and proposal writing. The workshop, which includes lunch, will be led by author and corporate trainer Jane Cleland,
The workshop takes place at the Westport Writers’ Workshop facility at 3 Sylvan Road from 9:00 a.m. to 3:00 p.m.  Registration is limited, and the cost is $295, including lunch and handouts. To register call 203- 227-3250 or visit www.westportwritersworkshop.com.
“This is a boot camp for business people,” said Jessica Bram, founder of the Westport Writers’ Workshop. “No matter how talented or creative someone may be in business, if they lack writing skills in today’s information-saturated environment, they’re lost. Every business person needs to be able to write clearly and concisely, from an inter-office email to proposals or reports.”
“There are extremely smart people in the business world,” said Jane Cleland, whose clients include American Express, Pepsi and Pfizer. “I work with engineers, scientists and marketing geniuses who are brilliant but don’t know how to write. I teach them to use simple, effective tools they’ve never been exposed to.”
Using intensive, hands-on exercises, Business Writing for Results will cover a range of topics, including writing first drafts, revising for clarity, and proofreading for perfection. The interactive workshop is appropriate for students of all levels, and will cover writing for print and digital media.
“A two-sentence email has the same legal implications as a traditional business letter,” said Cleland. “It is writing, and so those two sentences must convey professionalism as well as content.” Cleland added, “A number of my students are writing content for e-newsletters and websites, as well as proposals where website content is vital.”
Cleland currently teaches at LIM College in Manhattan, and has spent more than 20 years as a corporate trainer.  Her clients also include Pricewaterhouse Coopers, Zenith Media, OMD, DAS, the American Association of Advertising Agencies, the American Management Association, the Universities of Toledo, Clemson, and Ulster (U.K.), the Hong Kong Bureau of Trade, among others. She has published four non-fiction books:  Business Writing for Results (McGraw Hill, Putting First What Matters Most, How to Create High-Impact Design and How to Create High-Impact Newsletters.  
Cleland is also the author of the acclaimed Josie Prescott Mystery Series of novels.  She also offers a half-day workshop Writing Killer Fiction: The Mystery Writer’s Craft at the Westport Writers' Workshop.
Established  in  2005, the Westport Writers’ Workshop offers a range of creative writing workshops designed to nurture creativity, inspire imagination, and develop the writing craft. In addition to its workshops and programs The Westport Writers’ Workshop also offers an optional annual membership, which is not required to sign up for workshops or literary lectures.  To register or for more information about the Westport Writers’ Workshop go to www.westportwritersworkshop.com or call 203-227-3250.
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